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Designing for a Better World

Scott ✜ For me it is based on the cause. I’m not Irish but I feel an infinity to the culture and 

so took on the Ireland Park project. The craftsmanship in each sculpture is amazing and it 

was just something of which I wanted to be part. This project lasted four years but I found 

the time to stay involved.

Catherine ✜ Projects related to the arts and children are fun because the graphics are often 

colourful and whimsical which likens them to my own style. 

Janice ✜ So far, people have approached me and then I’ve made a decision based on how 

much I support the cause personally.

Tamara ✜ The Foundation evaluates candidates, coordinates staffing and oversees 

programs that help worthy organizations build their brands. We primarily work with 

financially challenged organizations that contribute to human well-being through social 

betterment, healthcare innovation, environmental activism or the arts. 

Paul ✜ The primary motivation is to take the job if you know you can help. Any recognition 

you gain in creating the work is an extra benefit for a job well done.

Glenda ✜ q30 has committed itself to one cause, Art With Heart. It is the premier 

fundraising art auction for Casey House, the first freestanding AIDS hospice in Canada. The 

project is a commitment of two designers for two months. It has been a privilege to be a 

part of a team of volunteers who are completely committed to making this event successful. 

Casey House lets us have creative freedom and they never stop saying thank you. ❏

How do you decide which projects you take on?

 ✜ Design: yaddaYadda Communications  Client: YWCA Toronto  Project: Annual Report 2003. The design focuses on the dialogue between the women 
and girls involved in the YWCA and the way the YWCA has provided a turning point in the lives of these women.

RGD Review September Issue 

The next issue of RGD Review will focus on 

design and self-promotion. If you would like 

to submit your most effective self-promotional 

pieces such as web sites, postcards or media 

kits, please e-mail us. Deadline for submissions 

is August 31. Files should be submitted as psd, 

tiff, eps or pdfs with a resolution of 150-300 

dpi. For more info, e-mail hilary@rgdontario.com.
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